
ledsmagazine.com  May/June 2008

Ulrich Kastner-Jung, senior director global marketing & strat-

egy LED systems, Osram GmbH and Michael Fiebig, director 

marketing and business development solid state lighting, Osram 

Opto Semiconductors.

such as color changeability, small form-factor, the ease with which 

light can be directed & controlled as well as high brightness and 

longer mid-term future; instead, many exhibitors showed that they 

We saw the trend confirmed that LEDs in the SSL sector are 

already well-established in market segments such as decoration/
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L+B: Viewpoints
We asked several Light+Building 
attendees for their views on the show.
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Fig. 7. LEDworx: the Austrian LED lighting specialist had one of 

the most interesting presentations at L+B. The company’s “black 

tower”, a completely enclosed, two-storey dark space, allowed 

visitors to experience LED street lighting without the distraction 

of other lights, to stunning effect.  The company has developed a 

range of modular LED street lighting luminaries, including the new 

Hawkeye 3. The company uses 10 W LedEngin devices. Later this 

year, LEDworx will be involved in a project in the Austrian town of 

Melk to install some 1300 LED luminaries. 
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